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ABOUT US
At Apex, we thrive on creativity. We pride ourselves on 
being experts in what we do, from providing marketing 
solutions to creating content with a specialist focus on 
filmmaking.

CREATIVITY 
IN THE HEART 
OF SAUDI 
ARABIA



01Content
Creation

https://drive.google.com/drive/folders/1H9MePgDG1LKHMKxgVSxXufDLJ19hKkTI


Campaign 
Hashtags 

اسم الحملة
استثمر في السعودية

Campaign

2022
وزارة التجارة

وزارة المالية

صندوق الاستثمارات العامة

أرامكو
Click Here
to View Details

https://docs.google.com/presentation/d/1tlLTgKv6nY5GlG_KDGUW_p580_EebDfA/edit#slide=id.p1


Campaign

2022

Click Here
to View Details

Campaign 
Hashtags 

اسم الحملة
مشروع كتابة محتوى للفعاليات الثقافية 
لشهر مارس - وزارة الثقافة

https://docs.google.com/presentation/d/1IDXjhw6AWy8apfGjHPyaFv7qy0nNQZiz/edit?usp=sharing&ouid=102896452471367258605&rtpof=true&sd=true


Campaign

2022

Click Here
to View Details

Campaign 
Hashtags 

كتابة محتوى للمؤسسة العامة لتحلية 
المياه المالحة المشارك في مؤتمر 
التعدين الدولي

https://docs.google.com/presentation/d/1aEJk6aDrflxXyHLn0_IRoobxEiLZhvFS/edit?usp=sharing&ouid=102896452471367258605&rtpof=true&sd=true


Campaign

2022

Click Here
to View Details

Campaign 
Hashtags 

اسم الحملة
كتابة محتوى تفاعلي وابداعي لوزارة 
السياحة - يوم التأسيس السعودي 
- ٢٠٢٢

https://drive.google.com/file/d/1BQa7qqd9trr-CzJO6007nYAbGRhsR52A/view?usp=sharing


Media Monitoring

2022

Click Here
to View Details

Campaign 
Hashtags 

رصد إعلامي وصحفي

https://docs.google.com/presentation/d/1jPaiy1AHtvH4vL6JW1enj8E-FNrCSb9H/edit?usp=sharing&ouid=102896452471367258605&rtpof=true&sd=true


Kermez Café had a face lift. Come see for yourselves! // New design, same old good coffee // We 
didn't go anywhere but we look better // Yes, we're back. Did you miss us? // Something new has 
been brewing! // It's about time you had a coffee - good thing we're back!

Cool down with our new Ramadan creation; the Vimto ice-cream // Come for the coffee, stay for 
the Vimto ice-cream // Refresh your tastebuds with the Vimto ice-cream // Worth the wait // Break 
your fast, not the bank // You think drinking Vimto is nice, wait until you taste our Vimto icecream. 
// Have our Vimto ice-cream with your date every night // Refreshingly cool. // Hello summer! / Hello 
sunshine!

اجعـــل مـــذاق الفيمتـــو مصـــدر إلهـــام! // مرحبًـــا بـــكل ماهـــو منعـــش! // رفيقـــك فـــي رمضـــان! // عـــشّ مرحًـــا 
مضاعفًـــا! // الســـعادة لا تتطلـــب ميزانيـــة باهظـــة! // موســـم الفيمتـــو! // يســـتحق التجربـــة! 

كل الطـــرق تـــؤدي إلـــى كرمـــز كافيـــه.. // كل شـــيء فـــي هـــذا المـــكان لـــه روح // هـــذا لامـــكان الـــذي تقضـــي فيـــه 
ــو ماضـــي //  ــا أبـ ــرّ" إليـ ــن روح حـ ــة مـ ــن نفخـ ــوة تظهـــي وتحســـى ولكـ ــا هـــي قهـ ــا. // "ومـ ــا  أغلـــب وقتهـ عائلتنـ
ســـتملؤك الألفيـــة حيـــن تزورنـــا، وستشـــعر بإحســـاس رائـــع كأنـــك عائـــد إلـــى المنـــزل. //حتـــى لا تبقـــى اللحظـــة؛ 

مجـــرد لحظـــة! التقـــط صـــورة واحتفـــظ بهـــا. 

Relaunch Quotes

Vimto/Ramadan Quotes

فيمتو كرمز

فيمتو كرمز

Rebranding 

2021

Click Here
to View Details

https://drive.google.com/file/d/1v5zJCSmffZtPo5IaUO62e4S5XI9ydn_c/view?usp=sharing
https://drive.google.com/file/d/1v5zJCSmffZtPo5IaUO62e4S5XI9ydn_c/view?usp=sharing
https://drive.google.com/drive/folders/1Ed90W7jdHdsH7XpgVVrBK26_8VCBtZaP


Campaign 
Hashtags 

اسم الحملة
#الاستراتيجية _ الوطنية _ للاستثمار
#مسيرة _ ازدهار

#نُرحب _ العالم 

Campaign

2021
وزارة التجارة

وزارة المالية

الوزير

الوزير
Click Here
to View Details

https://drive.google.com/drive/folders/1TJKS-nDays29B0v1GrMCqiqaFVirUa6X


Learn about our new partnership with
FERRANDI Paris, one of the best schools
for Culinary Arts and Hospitality
Management in France, and apply
beginning July 5 for our newest
programme to train AlUla's aspiring chefs.
#Ferrandi_AlUla

Here’s everything you need to know about
this exciting opportunity before applying to
the RCU-FERRANDI Paris training
programme for young aspiring chefs from
#AlUla.
#FERRANDI_AlUla

The application process for RCU's culinary
training programme in partnership with
FERRANDI Paris is now closed. Candidates will 
be announced 26 July 2019.
We wish all applicants the best of luck!
#FERRANDI_AlUla

من #العلا إلى مدرسة الطھي المرموقة فیراندي باریس 
.. تعرف علي شراكتنا الجدیدة مع أبرز مدارس فنون 

الطھي والإدارة و الضیافة في فرنسا. یھدف البرنامج 
المشترك إلى تدریب طھاة المستقبل ویبدأ التسجیل في 

٥ یولیو.
#فیراندي_العلا

إلیكم كل ما تحتاجون معرفتھ عن برنامج التدریب المشترك 
بین الھیئة الملكیة لمحافظة العلا وفیراندي باریس لتدریب 

طھاة العلا الطموحین.
#فیراندي_العلا

انتھى التسجیل في برنامج الھیئة الملكیة لمحافظة 
#العلا لتدریب الطھاة بالشراكة مع فیراندي باریس، ترقبوا 
الإعلان عن المرشحین یوم 26 یولیو 2019 مع تمنیاتنا لكل 

المشاركین بالتوفیق. #فیراندي_العلا

2019
Scholarship Programme contentRCU &

the Ferrandi
School in Paris

Social Media

Click Here
to View Details

https://drive.google.com/file/d/1nk5Yu1PF7h2csMOefQPOSd3yCfUMRxpY/view?usp=sharing


02 Video 
Creation

ALL WORKS WAS PRODUCED BY APEX & APEX TEAM MEMBERS

https://drive.google.com/drive/folders/1Nhv1VGQmWZQ9s_KEsd64c-vWoZHgcDJY


برومو
2022 الشركة السعودية للصناعات العسكرية

Click To Review 

FILM
MAKING

يوم التأسيس ٢٠٢٢
2022 شركة مُجزية الاستثمارية

برومو
2022 الملتقى السعودي الأول لطب وجراحة الخيل

يوم التأسيس ٢٠٢٢
2022 الشيف عزيز

https://drive.google.com/file/d/1oB8dpdUM0PalLSObtjVQMzCjmQGCuMoC/view?usp=sharing
https://drive.google.com/file/d/19rDbu37dR40iyz1WQD5dFjgK8mzPfqFx/view?usp=sharing
https://drive.google.com/file/d/1ijXav48YQKzISJ8276_7rJKA7pk6JynD/view?usp=sharing
https://drive.google.com/file/d/1-dN6og_9hlJqRgurONb9wpnkcWwpUnqP/view?usp=sharing
https://drive.google.com/drive/folders/1Nhv1VGQmWZQ9s_KEsd64c-vWoZHgcDJY


قمم وشيم
2021 هيئة تطوير منطقة عسير

Click To Review 

FILM
MAKING

SWCC
2021 المؤسسة العامة لتحلية المياه المالحة

تدشين حاضنة الرياض للأعمال 
2021 حاضنة الرياض للأعمال

برومو لبوتيك ثروة
2022 ثروة للعطور

https://drive.google.com/file/d/1pUAurGqA4L48Pr20f8wTl4nxkwQdvRFN/view?usp=sharing
https://drive.google.com/file/d/1JQlFNvibZgzH8flmihxtVdc3Ehq7su9B/view?usp=sharing
https://drive.google.com/file/d/1GQ7dgjUbXl4f2nn40YhgJNRwpJD1tW1N/view?usp=sharing
https://drive.google.com/file/d/1wvKtns1O0S5sfyUQrnuvAOzgTKFOe8oP/view?usp=sharing
https://drive.google.com/drive/folders/1Nhv1VGQmWZQ9s_KEsd64c-vWoZHgcDJY


Click To Review 

FILM
MAKING

وثائقي
2021 مصدر 2021

ايه يصير
موسم الرياض

https://drive.google.com/file/d/1gntqQrjjRoLMLU-pFl9PWHb3bT-OjAGk/view?usp=sharing
https://drive.google.com/file/d/1PRJKm3LPvdmkX0dXz741T3sj4uKf1hH-/view?usp=sharing
https://drive.google.com/drive/folders/1Nhv1VGQmWZQ9s_KEsd64c-vWoZHgcDJY


2022
يوم الأم العالمي

وزارة السياحة

Click To Review 

COVERAGE

 يوم المرأة العالمي
2022 وزارة السياحة

نادي الفروسية
2022 الملتقى السعودي الأول لطب وجراحة الخيل

برومو افتتاح
2021 كوفي كرمز

https://drive.google.com/file/d/1SpgccsIUTdZnSoUbsrlfCAZK_4lFz-f6/view?usp=sharing
https://drive.google.com/file/d/1RNkv5L5Qtbv-qU1Q3nxHrGMdbz1fBGIu/view?usp=sharing
https://drive.google.com/file/d/1MpauvgH4PVb04a3GyaYVkrHu5xSFuSle/view?usp=sharing
https://drive.google.com/file/d/19MTSmavRPamUgJuvwIpZP87IbRLK8K0W/view?usp=sharing
https://drive.google.com/drive/folders/1Nhv1VGQmWZQ9s_KEsd64c-vWoZHgcDJY


Click To Review 

TikTok
Bloss

يوم الأم
2022 Bloss

تايم لابس
2022 Bloss

https://drive.google.com/file/d/1EKvLHmC0RKlJnCVEGkYomMyWzvGMsSOm/view?usp=sharing
https://drive.google.com/file/d/1FomErVf6uSHsukwbWj6_Kfzs1a34P02E/view?usp=sharing
https://drive.google.com/drive/folders/1ZJu36PkOq0pNeRGK1n3ZRSSebYHSGSGj


Click To Review 

TikTok
Bloss

تدريب
2022 Bloss

يوم الأم
2022 Bloss

https://drive.google.com/file/d/1NjFvg9nxW1An_XKZJgBkEivO1vAYrTgW/view?usp=sharing
https://drive.google.com/file/d/1Zz6Nj7Nhj3NJ3q859EhQhMJirXS9USQC/view?usp=sharing
https://drive.google.com/drive/folders/1ZJu36PkOq0pNeRGK1n3ZRSSebYHSGSGj


03 Creative
Visuals



MINISTRY
OF TOURISM 
CAMPAIGN 
2022

GRAPHIC
DESIGN



1st SAUDI EQUINE 
CONFERENCE 
CAMPAIGN 
2022

Popup

NotepadBrochure

Batch

Snap Filter

GRAPHIC
DESIGN



APEX 
INSTAGRAM 
ACCOUNT 
TEASERS 
2021

GRAPHIC
DESIGN



KERMEZ
INSTAGRAM 
CAMPAIGN 
2021

GRAPHIC
DESIGN



Tooq Perfume Spiritالهئية السعودية للمقاولينموقف
2021 2021 2021 الهيئة السعودية للمقاولين2021 موقف - مطار الملك عبدالعزيز Tooq Spirit

هيئة الزكاة والضريبة والجمارك

Click To Review 

MOTION

2021 هيئة الزكاة والضريبة والجمارك

https://drive.google.com/file/d/1Yl664QhM31HltyF-LeMCKHmcBkcCZPDP/view?usp=sharing
https://drive.google.com/file/d/1w5LvM7HrSERM_CH5WRvf8FNvuwW1QCzq/view?usp=sharing
https://drive.google.com/file/d/1AtzNqynRLJSb1FcK8CkJEroFhuy9NrP2/view?usp=sharing
https://drive.google.com/file/d/1Pdv7PoLW8PLpIAtFiTMek4ZGiu2K-WHU/view?usp=sharing
https://drive.google.com/file/d/1BHCXQaromIrZhiYjXJOx30LReVLEN-K0/view?usp=sharing
https://drive.google.com/drive/folders/14-QKQSZF2RicrzshyxG50JCoN3FMEQBk


05 Script Writing &
Directing

https://drive.google.com/drive/folders/11A8Vu9c9XwRReQTk7DcspPEf7Eeio5lA


2021Creative lap SCENE 1

SCENE 3

Apex first video is based deeply on presenting the 
main roles and services of Apex, the idea of this 
video starts when a group of creative Saudi young 
people in their end 20s locked in a cave in the top 
of Twyeq mountain as they would look sleeping 
(their mind and creativity) and once his Royal 
Highness Mohammed Bin Salman bin Abdulaziz 
announced the 2030 vision and exampled Saudi 
citizens as strong as the Twyeq mountain.
Afterword, the mountain gets exploded and the 
cave opened with the lab suddenly sparks out.
The team gets hyped and ideas spread randomly 
from the lab and the team gets ready to spread 

the whole culture with new ideas and creative 
artworks that never occurred in the region and 
moves quickly down with the services to the city of 
Riyadh.
The video three values are mountain and cave as 
Apex name, the lab and team as super creative 
zone, the move down to the city as filing the 
culture with ideas and artwork.

The first scene is started as transition moves up to the mountain as if the 
camera is going to somewhere treasure and abandoned, which is a cave. 
The apex’s creativity lab with highly creative leader and staff locked in 
the cave, which represents the previous years just before the launching 
of 2030 VISION. The idea of the cave being in the top of a mountain 
is to reflect the name “APEX” and the creativity lap is the core of the 
company role as supporting the creativity sector.

Dramatically in transitions the scene moves out from the top of the 
mountain of the lab down to the Riyadh city with motivational music 
effect going up steadily to the video of MBS establishing the 2030 
Vision and him saying the Saudi citizen is like Tawyq mountain >>> the 
transitions moves up radically to the cave again. Here is important to 
present the idea of =Saudi Arabia now is changing towards a big scope 
and huge development and vision 2030 is the main reason that brought 
Apex (SAUDI CREATIVE YOUNGSTERS) to surface of the culture.

Duration
First Draft
Final draft
Official Air-date
Language
Music

70s
TBC
TBC
TBC
Arab-English
TBC

Video structure Opening Scene
TOPIC

TOPIC

FOCUS

FOCUS

TIME

TIME

Cave and Mountain

MBS

Cave / Saudi signs

Riyadh / 2030 VISION / Tawyq / Excitement

10s

15sClick Here
to View Details

APEX Short Film
slogan: Creativity lab

https://drive.google.com/file/d/1mzkD2Egk1VCSJHSs4rIK1Iotw9XKhrUB/view?usp=sharing


كساد2021 SCENE 1

SCENE 2

SCENE 3

The film focuses on presenting one of the major 
issues that young people suffer from these days 
which is Anxiety and depressions. The film starts 
with a person presenting a depressed lifestyle and 
the camera gets from wide transition to slowly 
moves to the face of the actor…a transition 
suddenly appears as the camera stops in front of 
the face from shaking to a quick stop with treasury 
music effects…..Music begins and the circle 
transition starts in his face….the spotlight in his 
face moves as sounds as if comes from his mind 
start appearing… the light starts slowly disappear 
from the right side of his face and the music effects 

dramatically increase and the sounds with the 
voices in his head gets louder to reach the final 
part where his face divided into two parts …. One 
normal and one presenting the dark side.

In this scene, when the transition appears to his face a sudden spotlight 
gets on and everything around him gets dark and his face loses normality 
and heartbeats sound effects begin…….Music effect and the phrase 
“monkey” appears by a group of kids and are said 3 times to the 
affected boy(Actor)

Return to shadow and begins the circle mode…and scene of the news of 
brother passing away comes up … low angle shot, where the body of an 
older man (Brother ) and the boy (actor) behind …… quick transition of 
the older man disappear

The beginning of the scene by the circle mode transition and shadow as 
the pharmacy scene shows up where the doctor said loudly “we don’t 
give depression medicine” here go to the hospital.

Duration
First Draft
Final draft
Official Air-date
Language
Music

1 Min
TBC
TBC
TBC
Arab-english
TBC

Video structure Opening Scene
TOPIC

TOPIC

TOPIC

FOCUS

FOCUS

FOCUS

TIME

TIME

TIME

-

-

-

-

-

-

-

-

-

Click Here
to View Details

Slogan: TBC
Written by: Aziz Alradwan
Directed by: Mohammed Jerodia

https://drive.google.com/file/d/1XnHS7OKXNC2_NHFiwdByUwSVYkJqgopi/view?usp=sharing


رقمناها2021 SCENE 1

SCENE 2

SCENE 3

This video aims to present the new services 
offered by ‘CCC by STC’, most prominently digital 
solutions. The idea consists of one scene that could 
be used in the future as a foundation for further 
storylines to add to the message. The script aims 
to attract the viewers to the final scene and to gain 
knowledge of the campaign “رقمناها ”.
The main idea of this video is explained below 
briefly (‘gist’) and will be explained in further detail 

with a scene by scene breakdown and voiceover 
script after obtaining final approval of the general 
idea.

The opening scene shows a CCC building, a wide shot gets closer 
and zooms into one of the floors, into the window to show a man in 
traditional Saudi dress sitting at a STC desk. He has a computer screen in 
front of him – he turns it on and puts an earpiece and microphone on, 
showing he is a call centre employee.

The employee receives his first call of the day and answers with ‘Hi, my 
name is Khalid. Thank you for calling the STC call centre, how can I help 
you today?’ His body language is relaxed, and tone is friendly. We can 
then hear that the customer is filing a complaint over the phone. This 
can be a MySTC app customer or perhaps Tawakkalna. We see a shift in 
the employee’s body language, he sighs and mutters ‘here we go again.’

The scene shifts from the employee to the screen from the employee’s 
point of view. The employee begins opening the customer’s file to 
process his complaint. Suddenly, an error page appears on the screen 
then static fills the screen. The screen turns into the ‘CCC by STC’ 
branding with its signature colours and logo in a creative way. The static 
pulls the employee and camera into the screen. The employee’s shimag 
falls onto the chair indicating the employee is in the screen.

Duration
Air Date
Language
Music

1.25 Min
TBC
Arab
TBC

Video structure Opening Scene
TOPIC

TOPIC

TOPIC

FOCUS

FOCUS

FOCUS

TIME

TIME

TIME

10s

-

-

-

-

-

-

-

-

Click Here
to View Details

Slogan: CCC Slogan
Written by: Aziz Alradwan
Directed by: Mohammed Jerodia

https://drive.google.com/file/d/1xPl_ZYh5leundccaP4U-qYUTWnc-pETV/view?usp=sharing


حاضنة الرياض2021
Topic /فيديو تدشين حاضنة الرياض
Slogan / ملتقى الأفكار الرائدة

Duration
First Draft
Final draft
Official Air-date
Language
Type
Music

1 Min & 45s 
TBC
TBC
07/12/2021
Arab
Voice Over + Motion Graphic
TBC

Video structure

Click Here
to View Full Script

نُدشّــن اليــوم "حاضنــة الريــاض" تحــت إشــراف اللجنــة النســائية 
للتنميــة المجتمعيــة بأمــارة الريــاض وتنفيــذ مــن شــركة شــغف 
الرؤيــة للاســتثمار وبالشــراكة مــع غرفــة الريــاض وجامعــة المجمعية 
ــة  ــح الآفــاق أمــام أصحــاب المشــاريع والأفــكار الواعــدة الريادي نفت
لصناعــة قصــص ملهمــة وتجــارب متنوعــة فــي مختلــف القطاعــات 

التنمويــة تهــدف حاضنــة الريــاض إلــى 

- بناء منظومة ريادةالأعمال في محافظات منطقة الرياض 
- تنمية رأس المال البشري 

- تمكين الكفاءات السعودية 

تماشيًا مع رؤية السعودية 2030 
- في بناء القدرات البشرية الوطنية

- وتقليل معدل البطالة
- والإسهام في رفع الناتج المحلي للمملكة 

تقــدم الحاضنــة رحلــة متكامــة مــن خــال 3 مراحــل ضمــن 50 ســاعة 
تدريبيــة )إرشــادية( 

.

.

.

VOICE 
OVER

Script

https://drive.google.com/file/d/1v7_roCJtXqDEGL5WF6hGTGtl-CF4xoJN/view?usp=sharing


06 Event Production
& Management



أحتفال يوم التأسيس

1st Saudi Equine Conference

EVENT
2022

2022

وزارة السياحة

نادي الفروسية - مستشفى الخيل

We handle the design and operations of the Saudi Founding Day event 2022 in the Saudi Ministry of 
Tourism. We also develop and organize catering for the public and VVIP catering in various venues. 
Concepts, logistics, and delivery are all tailored according to the size of the venue and the target 
audience.

We designed and managed the 1ST Saudi Equine Conference 2022 under the supervision of the 
Saudi Equestrian Club. 
We also develop and organize catering for the public and VVIP catering in various venues. Concepts, 
logistics, and delivery are all tailored according to the size of the venue and the target audience.



أحتفال يوم الأم

أحتفال يوم المرأة

EVENT

2022

2022

وزارة السياحة

وزارة السياحة

Apex designed & managed the Mother’s day event for the Saudi Ministry of Tourism as well as de-
signed the Event gift.

Apex designed & managed the Women’s day event for the Saudi Ministry of Tourism as well as de-
signed the Event gift. 



FOR MORE. Contact
+966 552606115 instagram/apexksa

twitter/apexksainfo@apexksa.com

Social Media




