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CREATIVITY ABOUT US
2 IN THE HEART

O F SAU D I At Apex, we thrive on creativity. We pride ourselves on

> being experts in what we do, from providing marketing

h ARAB IA solutions to creating content with a specialist focus on
filmmaking.
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The Untold
Wealth

The Kingdom of Saudi

Arabia has:

Why Magnesium Price
Gone Crazy in The Past
Year?

A X

“I feel safe in predicting that within the next decade we will
be able to recover gold, silver, radium, and all the other
untold wealth of the sea. Now that we have made one
dream a reality, it is only a matter of further technical
development before we make the sea loosen its hold on a
fortune so fabulous that it staggers the imagination®

Vice President of The Dow Chemical
Company

Produce
industrial salt
from our

desalination
plant brine
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KERMEZ

Vimto/Ramadan Quotes

Cool down with our new Ramadan creation; the Vimto ice-cream // Come for the coffee, stay for
the Vimto ice-cream /I Refresh your tastebuds with the Vimto ice-cream // Worth the wait // Break
your fast, not the bank // You think drinking Vimto is nice, wait until you taste our Vimto icecream.
I/l Have our Vimto ice-cream with your date every night // Refreshingly cool. // Hello summer! / Hello
sunshine!
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Relaunch Quotes

Kermez Café had a face lift. Come see for yourselves! // New design, same old good coffee // We
didn't go anywhere but we look better // Yes, we're back. Did you miss us? // Something new has
been brewing! // It's about time you had a coffee - good thing we're back!
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RCU &
the Ferrandi
School in Paris

Scholarship Programme content

Learn about our new partnership with
FERRANDI Paris, one of the best schools
for Culinary Arts and Hospitality
Management in France, and apply
beginning July o for our newest
programme to train AlUla's aspiring chefs.
#Ferrandi_AlUla

Here's everything you need to know about
this exciting opportunity before applying to
the RCU-FERRANDI Paris training
programme for young aspiring chefs from
#AlUla.

#FERRANDI_AIUIa

The application process for RCU's culinary
training programme in partnership with
FERRANDI Paris is now closed. Candidates will
be announced 26 July 2019.

We wish all applicants the best of luck!
#FERRANDI_AIUIla
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Creative lap -

Apex first video is based deeply on presenting the
main roles and services of Apex, the idea of this
video starts when a group of creative Saudi young
people in their end T.s locked in a cave in the top
of Twyeq mountain as they would look sleeping
(their mind and creativity) and once his Royal
Highness Mohammed Bin Salman bin Abdulaziz
announced the T.1". vision and exampled Saudi
citizens as strong as the Twyeg mountain.
Afterword, the mountain gets exploded and the
cave opened with the lab suddenly sparks out.
The team gets hyped and ideas spread randomly
from the lab and the team gets ready to spread

Video structure

Duration 70s
First Draft TBC
Final draft TBC
Official Air-date  TBC
Language Arab-English
Music TBC

the whole culture with new ideas and creative
artworks that never occurred in the region and
moves quickly down with the services to the city of
Riyadh.

The video three values are mountain and cave as
Apex name, the lab and team as super creative
zone, the move down to the city as filing the
culture with ideas and artwork.

Cave and Mountain
TIME 10s
FOCUS Cave / Saudi signs

SCENE 1 e

The first scene is started as transition moves up to the mountain as if the
camera is going to somewhere treasure and abandoned, which is a cave.
The apex’s creativity lab with highly creative leader and staff locked in
the cave, which represents the previous years just before the launching
of 1.1, VISION. The idea of the cave being in the top of a mountain

is to reflect the name "APEX" and the creativity lap is the core of the
company role as supporting the creativity sector.

SCENE 3 TOPIC MBS

TIME 15s
FOCUS Riyadh / T.t". VISION / Tawyq / Excitement

Dramatically in transitions the scene moves out from the top of the
mountain of the lab down to the Riyadh city with motivational music
effect going up steadily to the video of MBS establishing the 2030
Vision and him saying the Saudi citizen is like Tawyg mountain >>> the
transitions moves up radically to the cave again. Here is important to
present the idea of =Saudi Arabia now is changing towards a big scope
and huge development and vision 2030 is the main reason that brought
Apex (SAUDI CREATIVE YOUNGSTERS) to surface of the culture.


https://drive.google.com/file/d/1mzkD2Egk1VCSJHSs4rIK1Iotw9XKhrUB/view?usp=sharing
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The film focuses on presenting one of the major
issues that young people suffer from these days
which is Anxiety and depressions. The film starts
with a person presenting a depressed lifestyle and
the camera gets from wide transition to slowly
moves to the face of the actor...a transition
suddenly appears as the camera stops in front of
the face from shaking to a quick stop with treasury
music effects.....Music begins and the circle
transition starts in his face....the spotlight in his
face moves as sounds as if comes from his mind
start appearing... the light starts slowly disappear
from the right side of his face and the music effects

Video structure

Duration 1 Min

First Draft TBC

Final draft TBC

Official Air-date  TBC
Language Arab-english
Music TBC

dramatically increase and the sounds with the
voices in his head gets louder to reach the final
part where his face divided into two parts .... One
normal and one presenting the dark side.

SCENE1 ¢

FOCUS

In this scene, when the transition appears to his face a sudden spotlight
gets on and everything around him gets dark and his face loses normality
and heartbeats sound effects begin....... Music effect and the phrase
“monkey” appears by a group of kids and are said I* times to the
affected boy(Actor)

SCENE 2 Tome

TIME

FOCUS
Return to shadow and begins the circle mode...and scene of the news of
brother passing away comes up ... low angle shot, where the body of an

older man (Brother ) and the boy (actor) behind ...... quick transition of
the older man disappear

SCENE3 ¢

The beginning of the scene by the circle mode transition and shadow as
the pharmacy scene shows up where the doctor said loudly “we don't
give depression medicine” here go to the hospital.


https://drive.google.com/file/d/1XnHS7OKXNC2_NHFiwdByUwSVYkJqgopi/view?usp=sharing

l.muo-aj 2021

This video aims to present the new services

offered by ‘CCC by STC’, most prominently digital
solutions. The idea consists of one scene that could
be used in the future as a foundation for further
storylines to add to the message. The script aims
to attract the viewers to the final scene and to gain
knowledge of the campaign “lalica; .

The main idea of this video is explained below
briefly (‘gist’) and will be explained in further detail

Video structure

Duration 1.25 Min
Air Date TBC
Language Arab
Music TBC

with a scene by scene breakdown and voiceover
script after obtaining final approval of the general
idea.

SCENE 1 TOPIC :IOS

TIME

FOCUS

The opening scene shows a CCC building, a wide shot gets closer

and zooms into one of the floors, into the window to show a man in
traditional Saudi dress sitting at a STC desk. He has a computer screen in
front of him — he turns it on and puts an earpiece and microphone on,
showing he is a call centre employee.

SCENE 2 —

TIME
FOCUS

The employee receives his first call of the day and answers with ‘Hi, my
name is Khalid. Thank you for calling the STC call centre, how can | help
you today?’ His body language is relaxed, and tone is friendly. We can
then hear that the customer is filing a complaint over the phone. This
can be a MySTC app customer or perhaps Tawakkalna. We see a shift in
the employee’s body language, he sighs and mutters ‘here we go again.’

SCENE 3 e

TIME
FOCUS

The scene shifts from the employee to the screen from the employee’s
point of view. The employee begins opening the customer’s file to
process his complaint. Suddenly, an error page appears on the screen
then static fills the screen. The screen turns into the ‘CCC by STC’
branding with its signature colours and logo in a creative way. The static
pulls the employee and camera into the screen. The employee’s shimag
falls onto the chair indicating the employee is in the screen.


https://drive.google.com/file/d/1xPl_ZYh5leundccaP4U-qYUTWnc-pETV/view?usp=sharing

VOICE
OVER

Script

salyll duala o

dyilaill dinlll calp il Gad "palydl d sl ogyll Y
a2 i Ay oo daaiig yalul 8)lol (LLQDJA.OJI doiill
dimoanll daolag alifl daye g o dllpiullg jlodiw il dygyll
da bl saclgll jBaillg gyliall alaal plol gladll aial
Jlelhall caline (ua degiio uylaig doagle yasad dclual

ol ol d ol Ca gl asgaiil

valll ddhis Cilkalio a Jlecillosl doghis cli -
il Jlall Gy dyaii -
gl Cileladil ulai -

M.V, dgauull &19) go Luulod

dyibhgll dy il Gljsall el o -
dlladl Js=o Jlaig -
bloall (plaall il 2oy 6 olguidlls -

dclw 0. Goua Jalpo V' JUA (o dollio daj dialall 147
(cusludyl) duyad

Video structure

Duration

First Draft

Final draft
Official Air-date
Language

Type

Music

1 Min & 45s

TBC

TBC

07/12/2021

Arab

Voice Over + Motion Graphic
TBC


https://drive.google.com/file/d/1v7_roCJtXqDEGL5WF6hGTGtl-CF4xoJN/view?usp=sharing

6 Event Productiol
& Management




oupalill pgy Jlaial 2020

We handle the design and operations of the Saudi Founding Day event 2022 in the Saudi Ministry of
Tourism. We also develop and organize catering for the public and VVIP catering in various venues.
Concepts, logistics, and delivery are all tailored according to the size of the venue and the target
audience.

15! Saudi Equine Conference 202>

We designed and managed the 1ST Saudi Equine Conference 2022 under the supervision of the
Saudi Equestrian Club.

We also develop and organize catering for the public and VVIP catering in various venues. Concepts,
logistics, and delivery are all tailored according to the size of the venue and the target audience.



(o.ﬂl PH dlcu:ﬂ 2022

Apex designed & managed the Mother’s day event for the Saudi Ministry of Tourism as well as de-
signed the Event gift.

8ipoll ooy Jlainl 2020

Apex designed & managed the Women's day event for the Saudi Ministry of Tourism as well as de-
signed the Event gift.




Contact Social Media
F O R M O R E +966 552606115 instagram/apexksa
| info@apexksa.com twitter/apexksa





